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EIT Food as a KIC
Knowledge and Innovation Community
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The European innovation paradox

Excellent European research base, dynamic
companies and creative talent

Good ideas are too rarely turned into
new products or services!




EIT’s Innovation Communities

EIT Climate-KIC EIT Digital EIT InnoEnergy
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EIT Health

(eit Food From Nov 2016
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Vision EIT Food: the food | value




—ood

Our ambition is to create
a future proof and effective food sector
through a connected food system,
centered on the consumer, built on trust.

EIT Food presentation
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EIT Food Partners




EIT Food partners: transforming our food system together
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Strategy EIT Food




Consumers as change agents

CONSUMER
CENTRICITY
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Innovation programmes
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INNOVATION !
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EIT Food Innovation programmes @

INNOVATION

@ Empower consumers to self-monitor lifestyle and
EIT Food health performance and enable informed healthier decisions and
sustainable consumption habits

Assistant

?% Consumer-centric “fork-to-farm” approaches
to deliver personalized healthy food
at economies-of-scale associated with mass production

Your
Fork2Farm

@ Digitalization of the food system to boost a demand-driven,
B resource-efficient food production and build trust by increasing
traceability and auditability of food quality, safety and authenticity

1S : : :
&S Transforming today’s linear “produce-use-dispose” model
The Zero . . .
into a circular bio-economy centered around the consumer

Waste
Agenda




Business Creation programmes
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BUSINESS
CREATION
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EIT Food Business Creation programmes

TARGET GROUPS PROGRAMMES AND ACTIVITIES

Students * Innovation Grants
Graduates with q * Challenge-based
a business idea EXPLORE competitions
Students / Global Food

............. ENITERIENEUIS et eeesrer e reeeneenemeeen Y ENEUTE Programme

* Entrepreneurs
developing their Accelerator
business models programme
Recently founded
Start-ups (with a business model)

* Seed / early phase T Access to finance
Start-ups Ventures Funding

RisingFoodStars

» Start-ups 11
. SME's Rl SME Elevator
SUSTAINABLY

knowledge co-creation facilities trends/r&d

(eit ) Food KIC breeding ground




BUSINESS
CREATION
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Co-Location Centers EIT Food




The EIT Food community

CLC North-East
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The EIT Food community o it

CLC Central

Research 4

55 partners

CLC North West

business/industry Research 4

Higher education

Research

organisations Legal Entity
Belgium

PUb”C CLC West

administration & S

NGO Research 3
industry 5 & e y .
Research 6
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RisingFoodStars Members o Chens

% kontaktio
Naio
QualySense —
crop, o CLC Central
d \
§2 GAMAYA \
GRAINSENSE \
PHENOSPEX — ‘\
GeoPuls CLC North West A
Delea
23 b
Pl |
YAso®
TIPA -

## Morphotonix ——

19" Sthcen,., -
es ke}’o
- Legal Entity
tellspes—— Belgium
flatev
s-
FEPPAIRING CLC WESt
ogrilul'\on —
B3
Q BeYou

Foller
§ bio-bean——

Rising ===

Foo GLUCANOVA —-
Stars




CLC regional ecosystem

CLC CLC
NORTH-WEST NORTH-EAST
Reading Warsaw

nfrastructu
Expertise

CLC CENTRAL
Miinchen

CLC SOUTH

_ Madrid
(EI'C Food




RIS in EIT Food plans and activities
* RIS Strategy 2018-2020:

(eit )F

Targeted countries and regions: to work with and
contribute to integrate their innovation capacities
within the Knowledge Triangle

Portfolio of RIS instruments and projects adding

value to operations of EIT Food and its partners
(e.g. RIS Fellowships; Joint projects and pilots)

Outreach and mentoring activities for local players
from RIS countries (e.g. Matchmaking for start-ups)

Necessary feedback on the proposed approag’-\

from stakeholders in RIS countries /-\
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Innovate with us!

EIT Food is supported by the EIT
a body of the European Unlon

begona.perezvillarreal@eitfood.eu

@EIT_Food



